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Serious Injuries
34,276 Lane Departure Crashes

7252 Impaired Driving Crashes
12,499 Pedestrians and Bicyclists
34,183 Intersection Crashes

Q.456 Unrestrained Occupants
12,093 Motoreyclists
12,228 Aging Drivers

12,741 Teen Driver Crashes

15,236 Distracted Driving Crashes
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Work Zone Crashes

741208 Speeding and Aggressive Driving Crashes
7 2AF Commercial Motor Vehicle Crashes
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Note: Multiple factors are involved in almost every crash.

Source: Department of Highway Salety and Motor Vehicles (2016).
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NHTSA Funding Condition

mRequires State Participation in 3 NHTSA National

Waves

= May 15 - June 4 Click It or Ticket

= August 16 — September 4 Drive Sober or Get Pulled Over

= December 13 - 31 Drive Sober or Get Pulled Over
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Community
Aging Road Users Traffic Safety
3% Outreach _ Distracted Driving
2% 0%

Teen Driver Safety

2% Traffic Records
Speed/Aggressive Driving 13%
2%

Impaired Driving
13%
Occupant Protection
and Child Passenger
Safety

6%

Public Traffic Safety
Professionals Training
8%

 Police Traffic Services - LEL
10%

Police Traffic Services -
Combined Areas
0%

Planning and Administration

Paid Media - Pedestri d . - =
2% al ‘I:li Iacleza::t:an an Paid Media - Occupant Protection
v 25 and Child Passenger Safety Paid Media - Motorcycle Safety
5% 3%
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Drive Sober or Get Pulled Over Advertising

Total Budget - $3,285,000
® Statewide Media Campaign - $650,000

= Professional Sports Marketing - $2,000,000

Major College Sports Marketing - $459,000

TV Sports Campaign - $216,000

= Campaign Development - $50,000
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St. John & Partners — Jacksonville FL.

ZAXBY'S

Helping fans tell the brand’s
story and fuel industry-leading
growth.

ACUVUE

Our Brand Experience

Enhancing SEQ into a social,

D\
J\arriott

INTERNATIONAL SPEEDWAY

Creating an engaging race-day

branded experience. experience through social

media.

AHCA. BERSIDER

scovery @3 2 BUEHSL

IDA
AlD The Florida Times-Anion @
OARD

gy

Transforming a product
category into a sales-driving
portfolio of brands.
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Statewide Media Campaign L roor

Before celebrating St. Patrick’s Day, plan ahead.
Designate a sober driver or catch a ride.
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Don’t Let Your Luck Run Out!
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See Feature Phone Preview
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Professional Sports Marketing

Basketball
= Orlando Magic
= Miami Heat
= Baseball
= Tampa Bay Rays
= Miami Marlins
= Hockey
= Tampa Bay Lightning
= Florida Panthers
= Football
= Miami Dolphins
= Jacksonville Jaguars
= Tampa Bay Buccaneers
= NASCAR

= Miami-Homestead
= Daytona
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= Florida State University

m DRIVE SOBER OR
GETPULLED OVER

= University of Florida
= University of Miami
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Major College Sports Marketing
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TV Sports Campaign
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Public Opinion Research Laboratory

College of Arts and Sciences
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1,539 Completed Surveys

Designated Market Area Sample Size
Pensacola n=103
Panama City n=100
Tallahassee n=104
Jacksonville n=105
Gainesville n=100
Orlando n=245
Tampa n=273
West Palm Beach n=125
Fort Myers n=99
Broward/Monroe n=118
Miami-Dade n=167
Total n=1,539
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In the past 30 days, did you drive a motor vehicle within 2 hours of drinking?
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In thinking about the most recent occasion in which you drove within 2 hours of
drinking alcoholic beverages, do you think you were...

3%

6%

26% 59%

= Well below the legal limit = Just below the legal limit

= Just over the legal limit = Well over the legal limit
» Doesn’'t know legal limit
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Please think about the most recent occasion in which you drove within 2 hours
of drinking alcoholic beverages. Where did you drink on that occasion?
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In the past 6 months, have you read, seen or heard anything about the Drive
Sober or Get Pulled Over campaign in Florida?
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- 50% - 57% Drive Sober Awareness
- 47% - 49% Drive Sober Awareness

36% - 45% Drive Sober Awareness
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— FDOT

In the past 6 months, have you read, seen or
heard anything about the Drive Sober or Get

Pulled Over campaign in Florida?
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Telavision

Electronic Message Board over the Road

Traditional Billboard on Side of the Road

% of respondents

FM Radio

Facebook

Portable Electronic Signs
MNewspaper/Magazine
Internet Radio/Pandoral/Spotify
Internet Videos

Poster

Other

Twitter

Sporting Event

Gas Station

Police Officers

Brochure

Word of Mouth

Police Checkpoint
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In your opinion, what would be the most effective way of reducing alcohol
impaired driving?
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Executive Summary

= Out of all the media markets, the Tampa DMA has the greatest exposure to
the Drive Sober or Get Pulled Over campaign, with 57% having read, seen, or
heard about it.

= The West Palm Beach media market is the least likely to have been exposed
to the Drive Sober or Get Pulled Over campaign, with only 36% reporting
having read, seen, or heard anything about it.

= Television was the most popular response when respondents were asked
where they had read, seen, or heard about the Drive Sober or Get Pulled
Over campaign at 46%, followed by Electronic Message Board over the Road
at 43% of respondents.
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Executive Summary

m Respondents 65 years of age or older are the least likely of all the age groups
to have read, seen, or heard of the Drive Sober or Get Pulled Over campaign
(36%).

= Out of all age groups, those 45-54 years old are the most likely to have read,
seen, or heard anything about the Drive Sober or Get Pulled Over campaign
at 59%. Those 18-24 and 25-34 are close with 58% and 55%.

m 2018 — Overall, Florida’s awareness of the campaign has continued
to increase, with just under half of the sample (49.1%) reporting that
they had seen or heard the campaign, compared to (44.7%) in 2017.
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Questions
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